


Standing on the Side of Love began at General 
Assembly 2009 as an opportunity for Unitarian 
Universalists to conduct creative public witness and 
advocacy work while building relationships and 
collaborations with like-minded allies. 
 
The campaign’s success is closely linked to our use 
of various forms of new media, including social 
media. Social media has created opportunities for 
information sharing, online advocacy and 
connecting to the work happening in congregations 
all over the country and world. 



Standing on the Side of Love has primarily relied 
upon Facebook and Twitter as our social media 
platforms.  
 
Facebook and Twitter have helped us successfully 
connect to many of our constituents. We have also 
explored other social media platforms (Flickr, 
YouTube, Pinterest & Instagram). Because social 
media requires ongoing monitoring, be sure to find 
out the best platforms for your constituents as you 
create accounts. 



What has worked for Standing on the Side of Love 
 

•  Positive and Affirmative 

•  Timely 

•  Re-share content from collaborators and allies 

•  Use images and video 

•  There is room for everyone! 







How Standing on the Side of Love Messages 
 

•  Name anti-oppression as the lens informs and guides 
our work 

•  Manage expectations of partner coalition groups 

•  Mindful of identities of various messengers 

•  Make messages actionable 



Our Standing on the Side of Love Strategy 
 

•  Connect with UUs (Congregants, Nones, Seekers and 
more) 

•  Support and celebrate work of UU Congregations  

•  Call attention to related justice issues 

•  Connect with folks engaged in social justice work 
across faith traditions 



Lessons Learned from Standing on the Side of Love 
 

•  Reach out in love: building with people takes time, 
diligence and trust. Do research about who is already 
doing work, if anyone, that you find of interest. 

•  Share the love: to gain followers, build relationships and 
reach some policy goals, we need to share the 
content of our partners and allies. They’ll likely do the 
same! 

•  Find your voice: social media can be vast and time 
consuming. Get clear about your purpose before 
taking on a new social media campaign and you’ll 
have more success 



STAY CONNECTED! 
 

For more information or with questions, feel free to reach 
out! 

 
Nora Rasman 

Campaign Coordinator 
Standing on the Side of Love 

 
nrasman@uua.org 

202-393-2255 ext. 17 


