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#UUsGetSocial Workshop Series 

#UUsGetSocial: How 
Congregations Can Deepen 
Engagement Online 
You are here. J 
 
#UUsGetSocial: Updating 
Your Web Presence: Tools & 
Tips 
Thursday 4:00pm–5:15pm RICC 
Ballroom BC 
 
 

#UUsGetSocial: Reaching 
“Nones,” Activists, and 
Spiritual Seekers 
Friday 10:15am—11:30am 
RICC Ballroom BC 
 
#UUsGetSocial: Digging into 
Facebook, Twitter, Video-
Making/Sharing 
Saturday 10:15am—11:30am  
RICC Ballroom BC 

This info is also at www.uua.org/communications/ga/social 
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What Are We Doing Here? 

•  Taking engagement to the next level 

•  Making it sustainable for the long-term 

•  Lateral learning 

•  Being strategic 



Who Uses Social Media? 

As of May 
2013, 72% 
of online 

adults use 
social 

networking 
sites. 

www.pewresearch.org/data-trend/media-and-technology/social-networking-use 



Who Uses UUA Social Media? 



How Unitarian Universalists 
Currently Use Social Media 

•  A wide range of social media platforms 

•  Some teaching or explaining Unitarian Universalism 

•  Some connecting with fellow UUs 



UUism on YouTube 



UUism on Reddit 



UUism on Twitter 



UUism on Pinterest 



UUism on Google+ 



UUism on Facebook 



 
Chris Walton 

Executive Editor 
UU World 

cwalton@uua.org	
  	
  

 
 
 

Nora Rasman 
Campaign Coordinator 
Standing on the Side of 

Love 
nrasman@uua.org	
  

Meg Riley 
Senior Minister 
Church of the 

Larger Fellowship 
megriley@clfuu.org	
  	
  

Guest Presenters for this Workshop 



How do we deepen our engagement 
online? 

Content, content, content 

Curation, not creation 



Getting Strategic  
to Deepen Engagement 

Organizational use is not the same as 
personal use of social media. 

Planning 

Patience 

Transparency 



Planning 

Set goals and say them out loud.  
Better yet, write them down. 

Designate multiple administrators for each platform. 



Planning 

What makes good content? 
•  Hearts, not heads 

•  Anger, anxiety, and awe 

•  Spiritual content  
•  Meditations, poetry, personal stories, theological 

guidance, pastoral messages, tough questions, 
miracles great and small 



Planning 

•  Did I mention images? 
•  UU Stock Photo  
www.flickr.com/groups/uustockphoto	
  

•  UU World’s Flickr account 
www.flickr.com/photos/uuworld	
  

•  SSL’s Flickr account 
www.flickr.com/photos/standonthesideoflove	
  

•  Permissions! 
•  www.uua.org/communications/video/192275.shtml  



Patience 

•  Get to know your audience 

•  Well-timed and timely content 

•  Grow your audience by reaching out to newcomers 

•  All social media platforms are public 

•  We are all ambassadors for our faith 







Transparency 

•  The whole organization should know when you adopt a 
new tool. 

•  Have a content management policy that is public 

•  Feel empowered to delete! 

•  Feel empowered to ban people! 

•  Trolls are real! 



Transparency 

The UUA’s content moderation policy is included in the 
About section of our Facebook page. You may adapt our 
policy for your own use, or see other examples: 
www.uua.org/communications/facebook/192278.shtml  
 
Our blog commenting policy: 
www.uua.org/communications/blogs/189409.shtml  
 
Tips for engaging in civil discourse online, based on our 7 
Principles:  
www.uua.org/communications/199425.shtml  



Lateral Learning/Continuing Education 

UU Facebook Labs & Groups  
•  UU Media Collaborative 
•  UU Blogger’s Workshop 
•  UU Social Media Lab 
•  UU Growth Lab 
•  UU Stewardship Lab 
•  UU Website Lab 
•  UU Evangelists Lab 
•  UU Communications Lab  

Resources from 
uuplanet.org: 
•  UU Gotta Tweet at 

#UUAGA Video Crash 
Course  

•  Directory of UU Labs 
on Facebook 

•  UU Twitter 
Hashtag Directory 



QUESTIONS?  
 
COMMENTS? 


